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6/23 to 6/26 - Carnival Butler Amusement - Thursday thru Sunday - Rides,
Games, Food & Fun. Located at Hwy 680 & Hwy 4 (Pacheco Exit off Hwy
4), All Day Wristbands: $20 Advance Sale Tickets (at the Chamber Office);

$25 at the Carnival. Call the Martinez Chamber for more information!
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Chairperson’s Message
Marie Knutson,

Chairperson of the Board - Martinez Chamber of Commerce

Reevaluate Your Business Marketing Plan
I have been unfortunate and lucky. I was unfortunate to be laid off
from a good job but lucky to find a new one. The time off gave me
the opportunity to step back and reevaluate our marketing practices.

As a small business owner, I used that time to promote our UPS Store. As
chairperson for the Martinez Chamber, I attended as many events as possible.
By stepping back to look at our marketing picture, I could see how the businesses that
were using Chamber members as their springboard had an advantage. It was easy to
see the positive effect a collaboration of businesses, who are willing to work together
through cross-promoting, could benefit. It was a reminder that unless you build time
for promotion into your business schedule, especially in this economy, you can’t
expect favorable results.
Here are some ideas: Use the Chamber’s website to tap a river of resources.
Attend a class in our education series. Network at a mixer. Use the Small
Business Development Center that coordinates with the Chamber.

• SBDC services include assisting small businesses with financial, marketing,

production, organization, engineering and technical problems and feasibility

studies

• All services given at SBDCs are free and confidential.

• Additional low cost training options are available

Watch our website for upcoming SBDC classes at the Chamber office and Main
Street Martinez.
It’s important to keep your name out there through networking at mixers. Don’t have
time? Then use the “Pebbles in a Pond” method. For example: feature a coupon in
your store. The coupon could be for a raffle. Make the prize a gift certificate from a
local business. Example: Feature Father’s Day dinner downtown (after the King of the
County Barbeque of course) or a prize for a shopping spree at our local Ace Hard-
ware. You just helped promote your business and helped a fellow business at the
same time.
Coupons/raffles don’t work for you? Try supporting a local charity event with a raffle
basket filled with your products or a gift certificate from your business. Your gift will be
helping your business, a charity, and the local economy as well. The generosity of
your business will spread through word of mouth, and the positive affect will spread
like pebbles tossed in a pond.

Call the Chamber for more ideas. We want to help you succeed.

Creekside Church
444 Fig Tree Lane, Martinez, CA 94553

925-228-8156 www.creekside.org

No Trace Shredding, Inc.
3950 Bissel Ave., Richmond, CA 94805

925-957-6755

www.notraceshred.com
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A word from the Mayor by Mayor Rob Schroder
The kids are graduating and the days are getting warmer. The days of summer are upon us. Because of the
sputtering economy many of us will not be taking that vacation off to paradise and will be spending more of
our free time here at home. Well, this summer in Martinez promises to be a fun place to be. Many activities
have been planned for Martinez this season.

We start out with King of the County BBQ to be held June 18 and 19 (Fathers Day weekend) at Waterfront
Park. This two-day event will be filled with music, crafts, food, and of course, bbq. Several bbq teams will be
competing against each other for the title of King of the County. I will again have the pleasure of being one of the judges on
Saturday but I will have to remember to only taste. Last time I was judging the entries were so good that I ate too much and
filled up too soon.

The King of the County BBQ has steadily grown over the years and looks to be the Martinez Chamber’s signature event of the
season.

The chamber will also be bringing a carnival back to town on June 23rd through June 26th. In the past it has been at the
Marina and most recently along Highway 4 adjacent to Home Depot. Through a lot of hard work the chamber has received per-
mission from Caltrans to locate the carnival in the park and ride lot at Highway 4 and Interstate 680 off Blum Road. It is easy to
get to and has plenty of parking so pack up the kids and come on down.

An exciting event to be held in July (final date not yet set) is the opening of the Rankin Aquatic Center. This new aquatic center
features new lap and diving pools, a kid’s pool with a water play structure, and all new changing rooms.

And thanks to a donation from Allied Waste Services Martinez will again have a fireworks display on the 4th of July at
Waterfront Park. This Martinez tradition gives us all an opportunity to get the family together for a bbq celebration at home or at
Waterfront Park after cooling off at the new aquatic center during the heat of the day.

Marie Knutson,

As a small business owner, I used that time to promote our UPS Store. As

I have to start out by saying it is so good to be back at the helm of the Martinez Chamber of Commerce. Af-
ter being away for 6 months on medical leave, I have certainly been left with unlimited time to think about
how much a Chamber can mean to a business community. I spent part of my recuperation in a very small

town in Iowa called Storm Lake. It made me realize how lucky we are to live in an area where all of the amenities to live life
are right at our fingertips. Storm Lake lacked even the minimum of needs. To reach the nearest Target was a two and a half
hour journey while getting to the nearest book store was an hour and a half trip!

I felt very lucky to be coming home to a city where I can live, buy and experience almost anything that I can possibly need
within minutes and am now even more appreciative of the businesses that we have here in Martinez; establishments that, per-
haps, I have taken for granted for the 35 years I have lived in Martinez. We have a wonderful bookstore, excellent restaurants,
a myriad of clothing, crafts, antique, sports, hardware stores, big box and independently owned; and a bakery that people
travel just to Martinez to shop at. We also have a host of cultural facilities including the Magic Dinner Theater, a regionally ac-
claimed theater company, The Willows, an outstanding Opera Company, Martinez Opera and an eclectic music venue, Ar-
mando’s, that brings the best of local talent right here to Martinez. Simply said, Martinez offers a great variety of unique shops,
services and shopping opportunities for every need.

Because we are a city that has so much to offer, the Chamber of Commerce has become the front door to our community. We
are the resource center for both our local residents, visitors and businesses. Because of our influence, we are lucky to be in
the position to point our wonderful resources to those who visit our Visitor’s Center and contact the Chamber office every day.

Our businesses are the ones that bring economic strength and vitality to our community and the Chamber of Commerce helps
these businesses to succeed. Whether a visitor is creating a plan to make the most of a visit to Martinez, or an independent
entrepreneur is thinking of starting or growing a business in town, we are the resource that can help and guide these parties to
the correct contacts and resources. The goal of the Chamber is to promote our member businesses and make available the
tools that they can use to grow and prosper. We offer SCORE counseling to help new businesses to create a business plan –
the very backbone of the success of a business. We have numerous networking and learning opportunities such as mixers,
ribbon cuttings, business expositions, volunteer opportunities and educational programs that can help to keep businesses at
the cutting edge of prosperity. In short, the Martinez Chamber of Commerce is the avenue to success for our members.

See CEO’s Message on page 4

CEO’s Message
Cynthia Murdough,

CEO - Martinez Chamber of Commerce
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CEO’s Message continue from page 3

But don’t forget, member involvement also serves as a pertinent aspect in the journey to success. As a member, this involve-
ment is vital to achievement in all areas of growth within the Chamber and the community. Our doors are open and we invite
and encourage you to cross our threshold and share your ideas and concerns.

In closing, I would be remiss if I didn’t remind every member out there that the Martinez Chamber’s signature event, The King
of the County Barbeque Challenge and Music Festival is just around the corner. On Father’s Day weekend, June 18th and
19th the Waterfront Park will be filled with arts and crafts vendors, children’s rides and activities, music by a host of bands
ranging from blues and rock’n roll to Celtic rock, professional barbeque vendors, Bulldog, Kinder’s and Back Forty, where you
can purchase the best ribs and barbeque plates around, icy cold beer and wine, an entertainment zone, and amateur barbe-
que teams vying for the title “King of the County”. I invite all of you to come and have a wonderful day in Martinez with the Mar-
tinez Chamber as your host.

For information on becoming a vendor, volunteering or joining the event as an amateur BBQ’er, call the Chamber office at
925-228-2345 or go online to www.countybbq.com to get more information about this great event. Whatever your participation,
this weekend will be a great opportunity to market your business and meet new people and have a great time at a great event.

Protect your business’ key asset
and incentivize a key employee:

Key Person Life Insurance
By Adam Hoffert

Insurance is often the best way to miti-
gate accidental loss to business own-
ers. While physical assets such as
buildings, machinery, and cars are usu-
ally protected, human assets are often
forgotten. The loss of a key employee,
such as a lone sales person or key in-
tellectual (often the founder of a small
business) could be devastating to a
company.

Have you put the proper protection
in place should a key employee pass

away unexpectedly?

Who can be a key person?
A key person can be anyone directly
associated with the business whose
loss can cause financial strain to the
business. For example, the person
could be a director of the company, a
partner, a key sales person, key project
manager, or someone with a specific
skill set or knowledge which is espe-
cially valuable to the company.

The death of a key person can seriously
affect the ability of a business to oper-
ate effectively, resulting in lower reve-
nue and higher expenses. For a small
business, losing a key person for a few
days due to sickness can be a chal-
lenge, but the permanent loss of a key
person can level a small company.
Think about the loss of a lone salesper-
son whose years of contacts are vital to
hit revenue targets or a key intellectual

who can’t simply be replaced by insert-
ing another employee in that position.

Partnerships
A buy-sell agreement, similar to a matri-
monial prenuptial agreement, is a bind-
ing agreement between co-owners of a
business that governs what happens if
a co-owner dies. Your business attor-
ney will help with this. Rather than giv-
ing half of the business to the former
partner’s estate (Can you imagine being
in business with your partner’s
spouse?) a life insurance policy is pur-
chased to fund the buy sell agreement
to guarantee there will be money when
a triggering event happens.

How are proceeds used?
In the event of the death of a key per-
son, a company needs an immediate
influx of cash. Life insurance proceeds
can be used to fund the search for a
replacement and lighten the load of lost
revenue while the search is taking
place. Also, additional people may
need to be hired to support those who
temporarily take over the key person’s
duties. Should the company need to
seek investment from a bank, the addi-
tion of cash to the balance sheet may
soothe a fearful lender concerned about
the loss of a key employee.

Establish the appropriate products
Generally, we project the length of ex-
pected service and use term insurance
to protect the business. For example,
we might review a 25 year policy for a
40 year old who is expected to serve
until the age of 65. This first of two poli-
cies we discuss is owned and payable
to the company.

The second policy provides benefits to
both the employee and the company. It
is owned by the key person and pay-
able to a beneficiary of his/her choice,
but paid for by the company. The com-
pany provides a “bonus” that is equal to
the value of the premium payments to
the key employee. This decreases tax-
able income for the company and pro-
vides a valuable employee benefit that
may help lure top talent. This may also
be seen as “the right thing to do” as
providing a benefit to the business upon
death and not the family could be per-
ceived as unethical. I don’t want my
clients to be in that position.

We may also attach an option (“Return
of Premium Rider”) to one of the term
policies for the employee to be re-
funded 100% of the premiums if he/she
lives to the end of the term, thereby
creating a “longevity bonus.”

Golden Handcuffs
A business may prefer to use more per-
manent life insurance options such as
whole or universal life policies that may
provide cash values. These values
might be used to supplement the key
employee’s retirement or the policy may
be transferred to the employee for his
or her estate needs.

Adam Hoffert is a Life Insurance Spe-
cialist with AAA Northern California,
Nevada & Utah. Adam’s practice fo-
cuses on families and small busi-
nesses. Adam’s office is in Walnut
Creek, CA and he can be reached at
a da m. ho f f e r t @ go aaa .c o m and
925.287.7626.



THE CALIFORNIA

EMPLOYMENT LAW

CORNER
“THE

LIKEABLE

LAWYER”

JESSICA A. BRAVERMAN, ESQ.

Meals, Breaks and More
Employers have the

burden of Proof

Documenting the meals, breaks and
over time of hourly employees still re-
mains on the burden of the Employer.
Unaware business owners can easily
find themselves in front of the California
Labor Commissioner facing stiff penal-
ties unless strict compliance documen-
tation can be shown. Refresh your
memory below:

Hourly Workers get a 10 minute
break at every 4 hours of work:

The overall rule is hourly employees
legally get a 10 minute break at 4 hours
of work. This should be documented
every day on either a time card, or a
written log. The employer’s testimony “I
saw him/her take her break” is not going
to meet the burden of proof.

If the employee works 8 hours that
means the employee is afforded two ten
minute breaks.

Employers continue to make errors in
this area of documentation giving rise to
claims before the California Labor Com-
missioner. And now, with the new

bond posting rules, employers who
want to challenge a California Labor
Commissioner ruling must first post a
bond for the amount awarded. Penal-
ties for mistakes are costly to the em-
ployer and most insurance policies do
not cover any wage or hour issues.

Hourly Workers get a 30 minute
meal period at 5 hours of work:

Hourly employees must receive a 30
minute meal period after 5 hours of
work. This means they must be re-
lieved of all duties so they can get a 30
minute break. Documentation of this
time is crucial to avoid penalties. If the
worker does not want to eat, so long as
he or she has been relieved of all du-
ties for the 30 minutes, the employer
does not have the burden to ensure
the employee actually eats a meal. If
the employee will work 10 hours in a
day, he/she should receive two 30 min-
ute meal periods.

Best Practices to Ensure Compli-
ance- Tips for the Employer:

First, be sure your employee handbook
covers breaks and meals notifying all
employees that discipline up to termi-
nation can occur if the employee fails
to legally comply with the rules and the
documentation of the breaks and
meals.

Next, the employer must enforce that
provision of the handbook consistently
and equally.

Third, the employer should set up a
documentation system where the em-
ployee can document easily the breaks
and the meals each day.

Finally, if the employee misses his or
her break and/or lunch on a given day,
the employer must pay that employee
the penalty which is equal to one hour
of his or her hourly wage. That pay-

ment must be made within the next
regularly scheduled pay period and is
not counted towards over time. Again,
this should be documented by the em-
ployer that it was paid.

Overtime:

Employers must be familiar with the
wage orders imposed by the Depart-
ment of Industrial Relations which out-
line exactly how and when overtime
needs to be calculated and paid.

The basic rules are that with hourly em-
ployees, overtime is paid after 8 hours
in a day and after 40 hours in a work
week. It is critical that employers are
exact on this issue as again penalties
for even innocent errors are high.

Contact an Employment Law Attorney
to ensure full legal compliance. The
California Employment Law Training
Center (http://www.CAELTC.com) is an
excellent resource for all employers and
is also Martinez Chamber member.

Let the employer beware of all of the
wage and hour rules to avoid being pe-
nalized.

Jessica A. Braverman, Esq. owns the
California Employment Law Training
Center, a division of Braverman Media-
tion and Consulting where the focus is
on preventative employment law ad-
vice, earlier dispute resolution interven-
tion and employment law training. For
free articles on Employment Law Topics
go to www.BravermanSolutions.com
and click on “articles”.

This article is copyrighted by Jessica A.
Braverman, Esq. 2011

This is a regular column for the Martinez
Chamber of Commerce Newsletter. How-
ever this is an informational column only and
nothing written may be construed as legal
advice. All readers should consult with a
legal professional.
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Let a Skilled Intern Assist your Business
Martinez Adult Education is excited to offer a new service to
Martinez Chamber members. As a career training facility,
MAE can provide your business with a skilled intern. At no
charge, you can receive assistance with your daily work load,
and our adult students can gain on-the-job experience suit-
able for including on a resume.

Many of our students are changing careers and could benefit
greatly from serving as an intern in their new line of work.
Imagine working in the mortgage industry and then becoming
a medical secretary? Although some of the occupational
skills are indeed transferable, having some actual experience
in a medical office could certainly improve the chances of

securing permanent employment. Our interns can offer you
assistance in such areas as front office filing, reception,
document preparation, power point presentations, data
entry, accounting, and customer service.

If you are interested in learning more about how to obtain an
intern, please contact Rob Lawrence, the Business Training
Center Coordinator at Martinez Adult Education.
rlawrence@martinez.k12.ca.us 925-228-3276 x218
Do yourself, your business, and your community a favor -
include an intern on your workforce.

Kathy Farwell
Director, Martinez Adult Education
Where Learning Never Ends
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New Chamber Members
Sharp Business Systems
Mirch Indian Cuisine
Alhambra Dental
Semmetry Boutique
Creek Monkey Tap House
Academy of CPR and First Aid
Hanses Chiropractic
Water Wise
CCC Sheriff’s Search & Rescue
Walmart
Meineke Car Care
Type A Yoga
The Compass Star
Xtreme Scaffolding
Sam’s Club
Dream Makers Bath & Kitchen
Royal Thai Restaurant
Lipary Collectibles
Pakmail

Bella Oaks Stables
Wendt Heating & Air
Mission Pines Apartments
Absolute Bail Bonds
Regency Plaza Apartments
Renewal Memberships
SHulet Hornbeck
John Muir Association
Albert Turnbaugh, Attorney
Busby Construction
Franklin Canyon Golf Course
California Pacific FCU
Muir Lodge Motel
Sunflower Garden
Apple Appraisal
Allstate Insurance – James Stanley
Citrus Salon
US Bank
Super 8 Motel

Englund’s Catering
Martinez Early Childhood Center
Contra Costa CAER Group
Anderson Bros. Movers
Mark Linnett Property Management
Les Schwab Tire Center
Kinder’s Concord
Crystal Premium Water
Martinez Art Association
S&N Carpet & Linoleum
Biota Corporation
Mr. Lucky’s
Martinez Auto Repair
Shell Western States FCU
Cooper Bail Bonds
Angelo Costanza, Attorney
Contra Costa Electric
Rundles & Associates
Racey Diva Marketing

Health Care Reform 2011
A benefit that has come out as a result of the sometimes controversial Health Care Reform is the Pre-Existing Condition
Health Insurance Plan. Prior to this plan being introduced, the State of California had a Major Risk Plan that capped the
coverage at $75,000 per year. Considering the cost of hospitalization, this coverage did not amount to much at all!

Many people are not aware of this new Pre-existing insurance plan. If you are in a situation where you are uninsured or con-
sidered uninsurable in the individual insurance market, please consider looking at this plan. There is NO lifetime benefit cap.
Following is information from the HealthCare.gov website.

Pre-Existing Condition Insurance Plan: California
Eligible residents of California can apply for coverage through the state’s Pre-Existing Condition Insurance Plan program
run by the Managed Risk Medical Insurance Board.

To qualify for coverage:

• You must be a citizen or national of the United States or lawfully present in the United States.

• You must have been uninsured for at least the last six months before you apply.

• You must have a pre-existing condition, have been denied individual health insurance coverage within the past 12
months, or have been offered individual health insurance coverage at a premium rates higher than the California Major
Risk Medical Insurance Program (MRMIP) preferred provider organization (PPO) within the last 12 months.

The Pre-Existing Condition Insurance Plan will cover a broad range of health benefits, including primary and specialty care,
hospital care, and prescription drugs. All covered benefits are available for you, even if it’s to treat a pre-existing condition.
Premiums are based on subscriber age and region of residence in California.

For more information please call 1-877-428-5060 Monday-Friday, 8 a.m. to 8 p.m. or, on Saturday, 8 a.m. to 5 p.m. or go to
www.pcip.ca.gov.
This article is meant to be informational only. A professional agent or broker should be consulted before making a decision on
health insurance coverage.
Laura Lawrence
L.G. Lawrence Insurance Services 925-287-9222

H2 Solutions
1087 Hillside Drive, Martinez, CA 94553

925-383-9821

hheibel@sbcglobal.com



bers, garbanzo and kidney beans
and black olives, another array of
cheeses with the addition of parme-
san and goat cheese and an assort-
ment of fruit and nuts consisting of sunflower seeds, raisins,
mandarin oranges, diced apples, dried cranberries, candied
nuts and sliced almonds.

The three of us all opted for the combo lunch for only $7
which consists of a cup of soup and salad or a half sandwich
combination. I decided on the soup and sandwich. The split
pea was tasty and thick with vegetables and ham – a meal in
itself. Along with this I ordered a bacon and cheese pan-
inithat was cooked to a perfect crispness and was rich with
cheese and thick bacon. One of my dining companions had a
salad topped with fruit, nuts and vegetables paired with a soft
roll filled with ham, Swiss, tomatoes and marinated cucum-
bers and pickles which gave the salad an original touch. My
other companion also had a bacon and cheese Panini with an
iceberg salad topped with a vinaigrette blue cheese dressing
garnished with garbanzo and kidney beans, crispy onions
and croutons. The homemade croutons were a special hit.

In closing, Roxx serves fresh and delightfully tasty food at a
reasonable price. The atmosphere is comfortable and invit-
ing. Our excellent server was cheerful and took our orders
quickly and helped us as we filled out our orders. I highly rec-
ommend eating here and hope to visit again soon.

Roxx serves lunch Monday through Friday 11-3 and evening
wine and Tapas style bar on Thursdays until 7 and Fridays
and Saturdays until 9. They also serve brunch on Sundays
from 9-12. Roxx accepts Visa, MasterCard and Discover
Cards.

Chamber Cuis ine
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The newest restaurant to open in Martinez is Roxx on Main, a
comfortable dining spot that the Chamber staff visited for
lunch. The setting is very pleasant with booths against the
wall and wonderful seating in two large bay windows. The
food is farm fresh and simple with some original additions
that make Roxx stand out as an excellent place to enjoy a
delicious lunch or dinner.

Two soups are cooked fresh daily, a split pea that incorpo-
rates chunky pieces of ham, carrots and onions. What
makes this soup special is that the thick rich concoction
comes topped with real bacon, cheese and homemade crou-
tons. Your second choice is South Western R & B Soup that
is described as a “rich vegetable broth loaded with beans and
brown rice. A hearty meatless soup topped with tortilla chips,
cheese, avocado and a dab of sour cream”. Roxx also has a
daily soup special, but not on the day that we were there.

Sandwiches are fresh and inventive and you build your own
using a list that is provided at your table. Diners just mark
with a pen what combination of bread – sweet, sour dough
rolls, wheat or white, baguette or cibatta, and vegetables –
lettuce, tomatoes, red onions, marinated cucumbers, pickles,
peppercinis or avocado for an additional dollar- if they would
like. Then you add your meat with a choice of chicken breast,
turkey, bacon, roast beef, tuna salad, mortadella, ham, sa-
lami or hot salami and top everything off with a multitude of
cheese options including American, cheddar, pepper jack,
Monterey jack, jarlsberg, provolone, blue, Dubliner cheddar
or cream cheese. All sandwiches can be served panini style.

Salad selections are equally sumptuous with lettuce choices
of romaine, mixed spring greens or iceberg, an array of veg-
gies including balsamic red onions, spicy marinated cucum-

MARTINEZ CHAMBER OF COMMERCE TEAMS UP WITH MARTINEZ UNIFIED SCHOOL DISTRICT
TO SPONSOR ETHICS DAY EVENT FOR HIGH SCHOOL STUDENTS

BY HARRIETTE HEIBEL, H2 SOLUTIONS

On May 17, 2011 some 60 high school students from Alhambra, Briones, and Vicente schools participated in an Ethics Day
event sponsored by the Martinez Chamber of Commerce and the Martinez Unified School District. Over 30 business people
and educators also joined in this interactive forum from 9 AM - 12:30 PM at the Martinez Adult Education Center. Ethical di-
lemmas taken from current events and real life situations were discussed using an ethical decision-making process.

Keynote speaker Mark Peterson, who is the District Attorney for Contra Costa County, engaged the student and business com-
munity with his insights and experiences around handling tough ethical situations.

In the Ethics Day program student and adult participants discovered parallels between workplace and school issues as they
discussed ethical issues arising from current events. The discussions themselves helped everyone develop a greater under-
standing of individual actions and ensuing consequences. Best of all, participants had a chance to listen to different perspec-
tives than what they might usually hear.
The business community rallied around the event, too, with sponsors that included Allied Waste, H2 Solutions,
Sam’s Club, Chairs for Affairs, Domino’s Pizza, The UPS Store, Wilma Lott Catering, Starbuck’s, Water Wise,
and Solidex. The Ethics Day Coordination Team included the Chamber’s own Cynthia Murdough and Reba
Bower; Martinez Unified School District Superintendent and Chamber Board member Rami Muth; Principals
Carol Adams and Sue Murkovich, and Chamber member Harriette Heibel.
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California Pacific FCU Shares

with the Food Bank
California Pacific Federal Credit Union employees presented
Executive Director, Larry Sly, with a check for over $3,300 to
benefit the Food Bank of Contra Costa and Solano Counties.
Funds were raised by the Credit Union’s members and em-
ployees as part of the annual efforts to support the Food Bank.
For the second year, the Credit Union sold Santa Dollars and
Bunny Bucks, real bankable and spendable United States cur-
rency featuring the images of Santa and an Easter Bunny on
One and Two-dollar bills. Proceeds from the sale of Santa
Dollars and Bunny Bucks were second only to the spe-
cial Pay-Day Friday Bakes Sales hosted by Credit Un-
ion employees that included the fast-selling chocolate-
covered pretzel sticks. Credit union members also donated
hundreds of pounds of food during the annual holiday food
drive.

“Our members remain true to the credit union philosophy of
“people helping people.” It is amazing what a small credit un-
ion can do to make a difference to so many. This year, our
youth members were the largest contributors to the “Fill a Bar-
rel” Food Drive and we are hoping to triple youth participation
in our planned holiday Food Drive. We are also a sponsor of
the Food Bank’s 11th Annual “An Afternoon in the Admiral’s
Garden, being held on June 26th. This signature event helps
the Food Bank fight hunger in our community and we are
proud to be a part of it,” stated credit union CEO, Fadhila
Holman. California Pacific FCU is a non-profit, member-
owned financial institution celebrating 75 years of serving resi-
dents of Contra Costa County this year. The credit union of-
fers a full range of banking products and services to its mem-
bers.

For more information on California Pacific FCU please visit
www.calpacfcu.org, or call 925.677.0850. For information
about the Food Bank of Contra Costa and Solano Counties
please visit www.foodbankccs.org.

Contact Information:
Kerri McClain, Community Relations Director, California Pa-
cific FCU, 4075 Nelson Avenue, Suite E, Concord, CA 94520
(925) 677-0850 ext. 119 www.calpacfcu.org

Pictured Here: (Left to right) Michele Abel, Michael Trujillo, Rhonda
Redo-Brown, Katie Renshaw, Fadhila Holman (CEO), Matthew Thomas,
Brandy Dodson, Larry Sly (Executive Director of the Food Bank), Celinda
Bustos, Kerri McClain, Michael Coniglio, Ida Milan, Courtney Davis, Stacey
Smor and Colin Simone.

Martinez Rotary Club Poker Tournament
The Martinez Rotary Club is sponsoring a poker tourna-
ment to be held at the Shell Club house on Saturday, June
18th. Registration begins at 6:00pm after the King of the
County BBQ and Music Festival. The buy-in is $75.00 and
includes light snacks. The first hand will be at 7:00pm and
the event will be over by 11:00pm. The proceeds from
the tournament will go towards Grad Night, scholarships at
Alhambra, Vicente/Briones and College Park High
Schools, Shelter, Inc., Meals on Wheels, Martinez Educa-
tion Foundation, The Boys and Girls Club, Muir land Trust,
The Food Bank, Christmas For Everyone, Relay for Life,
the Crisis Center and other charities. For tickets call
Marianne Clark at 974-7647 or Dick Evans at 933-0920.

Martinez Event Center
524 Main Street, Martinez, CA 94553

925-685-1985

www.martinezeventcenter.net
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